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240 OBJECTIVES

After reading this Unit, you would be ableto understand the:

e concept o hotel management,

e issuesin hotel management,

& functionsdf mgjor departmentsin the hotels, and
e relationshipbetweentourism and hotels.

241 INTRODUCTION

Hotel islooked "as home away from home" or some term it as a"refuge from home'. It not
only provides accommodation to aguest but also takes care of his/her certain other needs.
That iswhy the hotel industry isreferred to ashospitality industry. You are awarethat there
are various categories among hotels like Five Star, Three Star or One Star etc. This
classificationisbased onthe typed facilities,infrastructureand servicesofferedby thehotels.
Hotelscan be classified according to:

e room chargesi.e. up-budget, budget, luxury etc.
® purposed theguest stay like resort, businessetc.
e length of stay (transit, residential etc.)

There areindividual hotelsaswell as hotel chains. The companieswithhotel chainsgivedue
regard to their individual hotel unitsfrom the point of view o profit making or managing.
Hotel management is defined as the process of planning, organizing, monitoring and
controllingthe activities of a hotel for achieving the stated objectivesof the organisation. It
isan ongoingeffort and not a one shot management effort. Solong the hotel isfunctioning
its management function never stops.

It would be of use, therefore, to know the management and functions of the hotels. It must
beremembered here that each functionin ahotel requires managerial attention and it isnot
possibletodeal withdl thesespecialised functionsin one Unit. However, in this Unit wewill
attempt to explain the organisational and functional requirements for hotels and their
importance in relation to tourism. The Unit begins with a general discussion on hotel
management. It attemptsto explain how the management functionsare applicablein hotel
operations.
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242 SOME BASIC ISSUES

Eddystone C. Nebel in his paper on Individual Hotd Unit Management has described the
four hotel management functionsasfollows:

1) Planning : The processd setting a hotd's goals and objectives and developing the
most appropriatestrategiesto achievethem.

2) Organizing : Devisngastructurethat assgnsspecific tasksto individuaswithin the
hotel, providesfor coordination of activities between different groups, and seesto the
SJiringandtrainingd astaff to carry out the assigned tasks.

3) Directing: Theprocessd leadershipthat motivatesthe hotel staff to performthetasks
necessary to achieve the hotel'sgoa sand objectives.

4) Contralling : The process o monitoring, evaluatingand providingcorrective actions
to the activitiesd the hotd in order to ensure that its overal goals and objectivesare
met.

However, there is a definite inter-relationship among these four and they are
inter-dependent, Hence, it isapparent that the managerial rolesin hotel sinclude managing:

e human resources, i.e. employees activities,
a physica resourcesi.e. hotd facilities, and
¢ finances.

Eddystone further describeshotel management asagoal driven activity and the successof
ahotd istobemeasuredin rdation to theachievement of itsgoalsthrough the activitiesof
its manager sand employees. The goas obvioudy include profit making through customer
(guest) satisfaction. However, for both profit generation aswdl as customer satisfaction, it
is necessary to understand theinternal and externa factor that makethe hotel environment.
Before, goingfurther into the managerial roleslet usfirst understand somecharacteristicsof
the hotdl businessthat give shapeto the hotel environment :

a hotelsare operationa 24 hoursaday,

a therate of occupancy varies on day to day or season to season bass. Thismeansthat
though the product isbeing maintained, used and consumedal the time, theearningor
profitsare not there dl thetime,

e thenatured serviceisvery personal i.e. every guest isspecid,

a the product image is dependent and built over 'the collective efforts o the different
hierarchical layers. For example, agood front officeservice hasto be matched by room
service, house keeping, or restaurant service,

e problemsnead, not immediate attention but solutions and the responsetime hasto be
veay quick,

e likeany other tourism product or servicethe hotel productisnot storable andin case o
non Usg, it isperishable,

a settingand maintainingservicestandar dsisa mgjor challenge, and
e thehotel businessishighly competitive.

It must be noted herethat the characteristicsare applicablenct in thecased big hotelsonly.
Toalargeextent they are rdevant for all ssgmentsof the lodgingand accommodationunits
like Guest houses, resorts, low budget hotels, lodges, etc.

The managerid roles and functionswill be different as per the organisational structureand
the various departmentsin ahotel. A small unit may not have many departmentsand more
than one manageria function may be performed by amanager/owner. Somed the common
issuesthat need manageria attentionare:

1) Gues Services: Animportantaspect that differentiateshotel sin consumers perception
isthequalityof guest services. Decidingon thetypesof servicestobe provided and setting
thequality and standardsfor theseservicesisamgjor challengefor the management.



2)

3

4)

6

8)

Repeat business: Customer satisfaction achieved through guest serviceleadsto repeat
business. Profitability in the long run depends to a large extent on such business.
However, the manager should target for having repeat vistsfromthe guests.

Skillsd the staff: The qudity o guest servicesdepends on the knowledgeand skills of
the serving staff. A manager mugt recruit qualified staff; train them as per the hotdl's
requirements; coordinate their operations; monitor their job 'activities and motivate
them. At thesametime, takingcared daff needsis mus because asatisfied saff would
provide better service (See Unit 13).

Seasonality : At may destinations the business is seasonal. The manager faces the
challenged making maximum prafitsduring the strong demand period and minimising
costsduring thewesk demand period.

Customer feedback : A good manager would dways work for getting customer's
feedback onthequality o service. Thiswillnot only ensurecorrectiveaction, if necessary,
but also abetter understandingd customer needs.

Safety considerations: Whether it is a big hotel or asmadl unit, the management must
takeintoaccount safety of theguestsaswel asemployessinto consideration.Precautions
againd fire and theft deserve highest attention dongwithfirst ad or medica facilities.
Having a security department or in a small unit assigning such responsibilities to a
manager is a step in thisregard. This needs perfect planning with aset o rulesand
regulations.

Maintenance and Engineering: The buildings and facilitiesin a lodging unit require
congtant mai ntenanceasthey haveabearingon thequality o theproduct/service offered
tothe customer. Eventhe mogt ordinaryfacilitieslike bathroomfittings, €l ectri calfittings
etc. areapart d the experienced the guest and affect his/her level d satisfaction. The
size d the property (like number of rooms and facilities) determine the size and
organisationd the maintenancedepartment alongwiththecostsinvolved. Generaly, the
aetivities  maintenancedepartmentinclude:

i) Preventive maintenance. which includes inspections for finding possible
problems, replacing low cost components, etc. The am here is to minimize
breakdownsand ensurecontinuity in operations.

i) Repair maintenance includes making a system functions or perform as per the
set standard.

i) Corrective maintenanceincludes replacementsor corrective action and follows
out from preventive maintenance.

iv) Renovation maintenance takes into account redesigning, upgrading standards
ete.

A good businessorganisation concerned with customer satisfactionwill dways plan and
organise the maintenancefunctionsrather than reactingtoacrisis. Today theconsumers
can go for legd action aso againg failure to provide promised facilitiesor their being
non-functional. A tablelampin aroom with afuse bulbisd no use

Environment : The management o a hotel must contribute for the conservation d
ecology and environment. Provisons for garbage disposal, waste recycling, use o
non-conventional energy resources, cleanliness, etc. shouldbeinbuilt inthehotdl's plans
and operations.

After highlighting these managerid aspects now we will discusssome d the management
functionsin subsequent sections.
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Check Your Progress-1

1) D scuss thecharacteristicsd the hotel business
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243 PLANNING

Panninginvavesthesettingd hotd's goa sand objectivesand evolving strategiestoachieve
theobjectives.

The planning process starts with the selection o Sites, type o hotel and the facilities to
provide, progpective clientel egroup and itsdifferent needsetc. All such aspectsare covered
during thefirst slaged planning. Second stageisto deci deabout thegoa sand objectivesd
the hotel. Oncethe target isfixed then comesthe stageof evolving appropriate strategiesto
achievethetarget. In theprocessd’ planningmostimportantaspect isto evolveamechaniam
of evauation and feedback. Through the processof eva uation only the plannerscan get the
needed feedback about the strength as wel as weaknesses df the existing St up and can
accordingly decide the future coursedt action. T S calls for preparationd abusiness plan
or project report (see Unit 21). The objectiveshave to be redlidtic. In fact planners o the
hotd should keep their eyeson the fallowingfunctions:

determiningthe marketsto serve,
flowd capitd,

service and qudity standards,
operationsand.maintenance,
personnel department,

natured competition,
productivity and profitability gods

244 ORGANISATION

After planning comes organisation. In hotel management organisation badcdly means
devd opingan adminigrativestructurefor runningthehotd. Indoingthisjobtherearecertain
important issueswhich must be addressed. For example, at thetimed cresating departments
specialisation shoul d bethemajor criteria for dividingjobs. Thi s should be done kesping
inview thefacilitiesand sarvicesto be provided by the hotd . Withthe creation df department



patternsd supervision, resourcesneeded for the department and performance measuresd
the department have to be decided. Mogt vitd isthe delegationd decisionmaking authority
to the department. Recruitment d personnel a various departmentsis also important for
attaining the desired god. The falowing chart o organisation framework o alarge hotel
makes the management structure more clear to us

Sample Structure

Hotels

WMd Execnﬂve |
|

I [ I
General Manage! General Manager General Manager
Fimn:e & Mmlnlslr:ﬁon Operations Silles & Marketing

I [

|
I I I I [ | [ |
Manager | | Manager Manager Manager Manager Manager Manager Manager Manager

HRD Finance tratio; PR Housekeeping| | Front Office F&B Marke!

Depending on the Sze o the hotel and its operations the chief executive d the hotel is
designated as managi ng director/chairman/general manager. The number d managers and
variouslevdsd functionariesis bascdly determined by the szeaswdl asthe complexity in
the activities d the hotdl. For effective management there should be clear definition o
responsibility and authority and an effectivecoordinationd rel ated ectivities. Generdlythere
isinterdependency among variousdepartmentsin the hotelsand often joint decisonmaking
isaso needed. Kegping in mind this necessity it is dways advisable to have a coordination
unit for better functioning.

The various process required in operations management must be adhered to in the hotel
business.

25 DO RECTI NG AND CONTROL

It isequaly important in hotel management to develop an effectiveleadership. Strategic
planning and good organisation on itsown can not ensurethe desired result unlessthereis
an effectiveleadership to motivate the staff. Managements aim should be to develop a
congenid working atmosphereand to motivate the g&ff for service Instead d running the
hotel with astick modem management suggeststhat participatoryapproachis better way to
moativateemployeesfor performing their jobs Employees participation in decison meking
process o the management automatically makes the employees responsible for the
performance. Development o an appropriate culturein the hotd, i.e. excdlent customer
sarvice, respect for the dignity and rights of the employees, etc. mekes an important
identifiablemark in the profession. Thisdependsal ot on theleadershipstyleand behaviour
d theleader.

Alongwith direction control is needed to ensure complianced god. Through control the
managemeant has to take corrective action for a gpecific problem. As problemscan be d
complicated nature and of different types the management has to devise different control
drategiesto accomplishitsgods.

246 Fl NANCE

Financid management is defined as a process through which a hotel raisesand alocates
funds. We mey divide the requirement o fundsin hotelsinto two categories - short term
capital and longterm capitd. Asisclear fromthetitleitsalf short term capital isrequiredfor
operating and minor capital expenditure. Thelong term capital isrequiredforland, buildings
and other fixed assets. Theroled financia manager istosdect appropriatesourcesd funds
and to decide the dlocation of fundsto realise the maximum gain. It isimportant for the
financial manager to have update information about the market, economic policiesof the
government and the ability to anticipate changes in the economy. The role d financia
management liesin raisingfundsand alocationd fundsinsuchaway sothat maximumreturn
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Managerial Practicesin can be ensured. Oneway o doing this methodically isto adopt a budgetary sysem. In fact
Tourism-1 all theaspects dealt with financial management in Unit 14 must be looked into.

24.7 MARKETING

The marketing functionin hotelsinvolvesidentifying, anticipating and satisfyingcustomer
needsand desiresin order toachievetheoveral objectivesd thebusiness. Marketingof hotel
services nay not be different from marketing o other customer products. But there are
certain specificationsin marketing o hotel products. The principa hotel products are
accommodations, restaurants, bars and arrangement for conferencesand conventions. The
demand for hotel products fluctuates from time to time and the market is also very
competitive. Here comes the role of marketing. Starting from market research, product
development, promotion d products, sale, monitoring and review marketing can help the
hotel in achieving its objectives. In order to earn good businessit is necessary to think o

S consumer needs in the planning, designing and subsequent operation of an hotdl. It is
importantfor the functionariesin marketing to keep an eye on the changing socio-economic
pattern and the customer profiles.

For promotion purposes, the big hotels are now using electronic media. Thefacilities and
comfortsoffered areshownthroughvideofilms. Y &, brochurescontinueto bethere. A good
networking with travel agents, tour operators, airlines, Departments of tourism efc. is
essential in hotel marketing. Different issues mentioned in Unit 16 should be applied in
marketing management for hotels.

Check Your Progress-2

1) Discusstheimportanced planningin hotel management.

248 FRONT OFFICE AND RESERVATIONS

Thefront officein ahotdl worksasalink between management and guests. Thefront office
functionismost crucial in asensethat major activitiesin relationtothe guestsstay in a hotel
are controlled from here. Thefront officel acks after the followingfunctions:

sdlingguest rooms,

providing informationon hotel services,

coordination o house keeping,

maintaining guest accountsand files,

performingthe check out procedure.

9 9 9 O



In some cases the front offices may also have the responsibilitiesof making reservationfor
tour/journey, organising specia functionsand arranging for secretarial servicesfor guests.
Thefront officeis generally manned by reservationalists, cashiers, front desk clerks, billing
clerks, front officemanager, etc. Thefront officeislocated in the front lobby or near the
main entranced ahotel. Kegpingin mind the recent market trend it isnow important for the
front officeto computerise the operation asfar as possible and to develop a data bank of
guest history.

Thefront officehasto work in close coordination with the reservationsdepartment - the key
toprofitability. Acceptingor declining bookings, answeringto reservationqueries, providing
information to other departments, feedback from marketing department and forecasting,
accessto occupancy statusetc. areimportant functionsof areservationdepartment. Al these
need management attention.

!
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249 GUEST SERVICES

When atourist looks for hotel accommodation, besides location and price the range of

sarvices, amenitiesand their quality in a particular hotdl act as decisivefactorsin selecting
accommodation. Therangeof guest servicesdependson primarily the paying capacity of the
tourists aswell as the attitude of the hotel management. At the same time, the range of

servicesexpected dependson the perceptionsd thetourist and the typedf tourismhe/she is
looking for. Minimum expectations in the guest services are clean and well maintained
bedroom and toilet in all cases. However, amenitieslike tel ephone, televisionand facilities
for providingfood and beveragesin room, air conditioningetc. also provided by hotdls. It is
generaly expected by gueststhat the basic amenitiesavailablein ahotel should not beinany
caselessthan what they enjoy at home, rather they should be better asthey are payingfor it.

Dependingonthe category of hotel variousfacilitiesare availableto theguestsin additionto

the minimumrequirements, such asairport transfers, baby sitting, g ft shop, car rentd, health

club, swimming pool, etc. What ismost important here for managersisto go for innovative
thinkingfor addingfacilities. Certainservicesnot listedin the offer add value to the product,

for example, a bouquet at the reception or a basket of fruitsin the room. However, guest

sarvicesvay as per the category of the hotels. For example, economy hotels offer limited

servicessay atowe and soapin thetoil et whereas aluxury hotel offersfree shampoo, message

ail, perfumes, etc.

2410 FOOD AND BEVERAGE

Food and beverageisoneadf the mgjor activitiesd ahotd. Generallyin big hotelsthereisa
separatedepartmentfor food and beverage. Itsoperationinvolvesa high degreeof technical

knowledgeand skill. Themajor function of thisdepartmentisto providefoodsand beverages
to hotel residentsaswell asto non-residentsor outside guests. Whereasin large hotelsthere
are severd restaurants with differencesin menu, service and other facilitiesfor different
groupd customers. Depending on the need and demand of the customersdifferent typesof

servicescan be offered, like table service, room service, self-serviceor any other specialised
sarvice, It basicdly depends on the management to decide about the type of services. In the
preparationd menu chart the variety o testsshould be considered and asmuch aspossible
varigty d choices should be given. Seasonal changes play a crucia role in the sdlection o

menu.

Food and beverage department is headed by a manager and under him there are chief chef,
restaurant manager, floor service manager, store keeper, waiter, etc. Operation of the
department startswhenthecustomersenter outlet, followed by the customer's ordéis, serving
their food, presentingthem with their bills and endswith'their exit fromthe outlet. Anideal

Hofels



Managerial Practices i N food and beveragedepartmentshouldaim at providingqudity food at areasonablepriceand

Tourism-1 at thesametime providing profitablereturn on investments. Operationsmanagemen isthe
key for successin aFood and Beveragedepartment and you must take hintsfrom Unit 13in
thisregard. Thiswill be useful for big, mediumandsd | hotdls.

211 HOTELS AND TOURISM

So f4r what we have discussed in brief isthe organisational and functional structure of hotels”
ingeneral. Dependingontheszeand patternd operati onstheremey bevariationsin number
d departments, facilitiesor in other organisational matters from amdl hotelsto big hotels.
But what isimportant to understand is the systematic approach in running a hotel and its
drategy to echievethe objectives. Similarly whenwethink of hotelsweth rk of tourists. The
bulk d businessdemand d hotel industry comes fromtourism. If welook at theguestsprofile
d ahotel we will find that mgjority d itsusersaretourigts. The phenomend gronthd hotels
in thevarioustouristssitesisanother indicator d thelinkagebetween hotel and tourism. On
theother sidetourismisdependent on hotel indudtry. It isan establishedfact that dongwith
thedevdlopmentd atourist Siteoned themgor concernsd the devel opersishow to meke
arrangement for suitableaccommodation aswithout proper hotelsgeneraly the touristsdo
not think of travelling to adestination. It issaid that "hotdl isan essentid destinationfacility
that a country must provide to build up its tourist image." It has been suggested that three
typesof coordinationarerequiredfor effective hotel marketingin tourism:

o a the dedtination it isthe role d the officid tourism organisation to formulate and
develop tourist productsbased on the destination and to promote themin appropriate
markets,

o a thegeneratingend it istheroled thetour operator to assemble component services
into packagesand to promote them and sell them as single products,

o itistheroleof individud operatorsto formulate.,develop and supply their productsas
partsd atotal tourist product. =

In India, thereisa shortage o hotel roomsat the destinationswhereasin mgor cities like
Mumbai and Delhi, the business traveller has started occupying the hotel rooms Thi s is
adversdy affecting the touristsand tour operators.

Check Your Progress-3

1) What do you understand by front officein a hotel ?
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..................................................
....................................................
..................................................

..................................................

..................................................



2412 LET US SUM UP

By way d summing up we can sy that there aredifferencesins ze and types of hotek and
the services they offer. But whether it isasd| or abig hotd, it is essentid to adopt a
sysematic gpproach in running the hotel. Starting from the taged planning to the day to
day functioning of a hotel one has to closdly monitor the functioning o various
departments/divisions within a hotel and to devise appropriatestrategy in order to achieve
the desired objectives. Findly, the growing demand for better facilities and suitable
accommodationin varioustourist placesshould betaken up serioudy in order to mekelndia
a popular destinationin theinternational tourist market.

24.13 ANSWERSTO CHECK YOUR PROGRESSEXERCISES

Check Your Progress-1

1) SeeSec.242.
2) SeeSec.242.

Check Your Progress-2

1) SeeSec.243.

2) ReadSec. 24.4 on organisation and answer t he question based on your oamnidess.

Check Your Progress-3

1) SeeSec. 248.

2) SeeSec. 249.

Hotels
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APPENDIX-1

Department of Tourism, Government of India

GJ DH.I NESFOR APPROVAL OF HOTEL SAT THE PROJECT/PLANNING STAGE

1)

2)

3)

4)

The hotel industry isentitled to various benefitsincluding, among other things, income
tax concessions under the Income Tax Act and priority consideration of its various

requirements like telephone, tdex, LPG, etc. by the Government authorities at
Municipal, State and Union levelsor asemi or quasi-Government body. To bedligible
for these benefits, a hotel has to be approved by the Department o Tourism. Such
approval is granted from the point of view o the sustainability of a hotel for foreign
touristsand approved hotel sare required to maintaincertain minimumleve o standard
of service and amenities. Therearesx categoriesof approved hotelsrangingfrom 1-star
to 5-star deluxe.

The approval can be appliedfor a the project planningstage. A hotel approved at the
project state is eligible for alocation d foreign exchange for its essential import of
equipment and provision. On completion and becoming functional, like other
functioning hotels, it also getsworld wide publicity through tourist literature published
by the Department of Tourism and overseas. .Approved hotel projectsare also eligible
to apply to thelndustrial FinanceCorporationd | ndiaand the respectiveState Finance
Corporationfor the grant of ioan.

The application o loan is considered by these financia corporationsin the context o
detailedfeasibility studies, etc. and the project approval by the Department of Tourism
should not in any way be construed as an assurancefor the grant of any loan thereto.

Theapplicationfor approval o ahotel at the project/planning stageshould besubmitted,
in the prescribed form complete in al respects, to the Director General of Tourism,
Transport Bhawan, | Parliament Street, New Delhi - 110001in the case of hotel projects
planned for the 4 and 5-étar categoriesand to the Regional Director of the concerned
Government o IndiaTourist Officeat Delhi/Bombay/Calcutta/Madras in thecaseof 1,
2 and 3- star categories. A copy of the application should be endorsed to the
Director/Manager of the nearestGovernmentof IndiaTourist OfficeandtotheDirector
(Tourism) of concerned State Government.

Variousdocuments and informationto befurnished about hotel projectswhen gpplying
for project approva are given in detail in the application form. However, the basic
requirementsare given below and these should be sent alongwiththe applicationform.

i) A project report establishingthe feasibility of the proposed hotel, describingthe
amenities to be provided at the hotel particularly mentioning any specia or
distinctive features and indicating the star category which the establishment is
being plannedfor. TheCriteriaappliedindeterminingthestar category of ahotel
on classification by the Hotel and Restaurant Approval and Classification Com-
mittee as afunctioning unit, are briefly described |ater in theseguiddines.

i) Thesiteselected should besuitablefor the construction of ahotel inintendedfor
use by foreign tourists. While selecting the site such aspectsasits accessibility
from airport/railway station/shopping areas, etc. making it convenient location,
may be kept in mindsasa so that itsenvirons are not crowded, noisy, unhygienic,
€etc.

iii) A land-use certificatefrom the concerned State/local authority certifyingthat it
ispermissibleto construct a hotel onthe site selected. Blue printsof the sketch
plansd the project (including front and sideelevation) indicatingthe areas, with
dimensions of the rooms/bathrooms/public rooms, etc. duly signed by the ar-
chitect and the promoter. The Department has prescribedcertainminimumarea
standardsfor guest roomsand attached bathrooms and it should be ensured that
noned theguest rooms/attached bathroomsfall short of the prescribedminimum
carpet arealimitswhich are given below:



Type of Hotel Star Single Room Double Room Attached Bathroom

1) City Hotel S5-star 180 sq.ft. 200 sq.ft, 45 sq.ft.
Deluxe
5-star 180 sq.ft. 200 sq.ft. 45 sq.ft.
4-star 120 sq.ft. 140 sq.ft. 36 sq.ft.
3-star (AC & N-AC) (AC & N-AC) _
2-star 100 sq.ft. 120 sq.ft. 30 sq.ft.

_L 1-star (AC & N-AC) (AC &N-AC)
2) Resort Hotel S-star 180 sq.ft. 200 sq.ft. 45 sq.ft.

4-star 120 sq.ft. 140 sq.ft. 36 sq.ft.

iv) OwnershipDeed df theland.
V) Urban Land Ceiling Certificate, if applicable.

vi) Approva o International Airports Authority of India/Director General of Civil
Aviationif hotel project isnear an airport.

vii) Name and business antecedentsof the promoters.

viii) Proposed ownershipstructure, givingfull detailsasto whether the new undertak-
ingwill be owned by individual(s) or.afirm or acompany.

ix) Estimated cost of the project and the manner inwhich it is proposed to raisethe
fundsto meet the cost.

X) The Department has prescribed regulatory conditions to be adhered to by
promotersaf approved hotel projects. The promotersshould furnishthe accep-
tance of these regulatory conditions in the prescribed form. The regulatory
conditionsand theform o their acceptanceappear later in these guiddines.

CLASSIFICATION CRITERIA:
FveStar Deluxe Category:

Thisisa qualitativeextension o the 5-star category while quartitatively, the basic features
areas of ab-star category. In a5-star Deluxe hotdl, the comparativeall-round standard of
sarviceand amenitiesis of a very superior quality.

Five Star Category:

General Features. Thefacade, architectura featuresand general constructionof thebuilding
should have distinctivequalitiesof aluxury hotel of thiscategory. Thelocality including the
immediateapproach and environsshould besuitableforaluxury hotel o thiscategory. There
should be adequate parking space for cars. The hotel should have at least 25 lettable bed
rooms, al with wel appointed attached bathrooms with long baths or the most modern
shower chambers, with 24 hoursserviced hot and cold runningwater.

All public roomsand private roomsshould be fully air- conditioned (except in hill stations
where there should be heating arrangements) and should be well appointed with superior
qudlity carpets, curtains, furniture, fittings, etc. ingoodtaste. It would be advisabletoemploy
theservicesor professionaly qualified and experiencedinterior decoratorsd reputefor this
purpose.

Thereshould beadequate number of efficient lifts in buildingsdf morethan2 storiesincluding
the ground floor, with 24 hoursservice.

There should be a well designed and properly equipped swimming pool (except in hill
stations).

The Lobby, and ladiesand gentlemen's cloak rooms (should be well appointed) equipped
with fittingsand furnitures of the highest standard.

Hotels
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Facilities: Thereshouldbe’a reception, cash and information counter attended by qualified,
trained and experienced personnel, conference facilities in the form of one ore more
conference rooms/banquet halls and private dinning rooms. There should be book stll,
beauty parlour, barber shop, recognised travél counter, money changing and safe deposit
facilities, left luggage room, florist and a shop for toilet requisites and medicines, on the
premises. There should be a telephonein each room and telephonesfor the use of guests
and visitorsand provisonfor aradioor relayed musicin each room. There should beawell
equipped, wel furnished and well maintained dining room/restaurant on the premises, and
wherever permissibleby law, there should be el egant well equipped by law, there should be
elegant well equi pped bar/permit room. The pantry and cold storageshould be professionally
designed to ensureefficiency o operationand should bewell equipped.

Sarvice The hotel should offer international and I ndian cuisineand thefood and beverage
serviceshould beon the highest standards. There should be professionally qualified,trained,
experienced, efficient and courteous staff in smart, clean uniforms, and the staff coming in
contact with guests should understand the speak English. The supervisory and senior staff
should possessagood knowledged English. It will be desirablefor somed thesaff to have
knowledge o foreign languages, and staff knowing at |east one continental language should
be on duty at al times. There should be 24 hours service o reception information and
telephones. There should be provision for reliable laundry and dry cleaning services.
Housekeeping at the hotel should be d the highest possible standard and there should be
plentiful supply o good quaitylinen, blankets,towd s, etc. Each bedroomshould beprovided
with a vacuum juglthermosflask with ice cold, boiled drinking weter except where centrally

, chilled purifieddrinkingwater is provided. Thereshould be aspecial restaurant/dining room
with facilitiesfor musicand dancing.

Four Star Category:

General Features. Thefacade, architecturalfeaturesand general construction d thebuilding
should be distinctive and the locdity including the immediate approach and the environs
should be suitablefor a hotel of thiscategory. There should be adequate parking facilities
for cars. The hotel should have at least 25 lettable bed rooms, all with attached bathrooms.
At least 50% o the bathrooms must have long bathsor the most modern shower chambers,
with 24 hours service o hot and cold running water. All public rooms and private rooms

. should be fully air-conditioned (except in hill stations where there should be heating

arrangements) and should be wdll furnished with carpets, curtains, furniture, fittings, etc. in
good taste. It would be advisable to employ the services o professionally qualified and
experienced interior decorators o repute for this purpose. There should be adequate
number of efficientliftsin buildingscf more than 2 storiesincluding the groundfloor. There
should be a wdl appointed lobby and ladies and gentlemen's cloak room equipped with
fittingsof the standard of a hotel of thiscategory.

Facilities. There should be reception, cash and informationcounter attended by trainedand
experienced personngl. There should be a book staff, travel counter, money changing and
safedeposit facilitiesand a left luggage room on the premises. There sheuld be atelephone
ineach room and tel ephonesfor theused guestsand visitors, provisionfor aradioor relayed
musicin each room. There should be awell equipped, wel furnished and well maintained
dinning room/restaurant on the premises, and wherever permissibleby law, there should be
elegant well equipped bar/permit should be professionaly designed to ensure efficiency o

operation and should bewel equipped.

Service: The hotel should offer both international and Indian cuisine, food and beverage
serviceshould be of the highest standards. There should be professionallyqualified, trained,
experienced, efficient and courteousstaff in smart, clean uniforms, and the staff comingin
contact with guestsshould understand and speak English. The supervisory and senior staff
should possessagood knowledged English. It will be desirablefor someof thestaffto have
knowledge of foreign languagesand staff knowing at least one continental language should
be on duty at al times. There should be 24 hours service for reception information and
telephones. There should be provision for reliable laundry and dry cleaning services.
Housekeeping at the hotel should be o the highest possible standard and there should be
plentiful supply of linen, blankets, towes, etc. of good quality available. Similarly,thecutlery
and glassware should be provided with a vacuum jug/thermos flask with ice cold, boilec
drinking water is provided. There should a special restaurant/dining room wherefacilities
for musicand dancing are provided.



Three Star Category:

Generalfeatures: Thearchitectural featuresand general constructiond thebuildingshould
be o avery good standard and the locdity including the immediateapproach and environs
should be suitablefor agood hotdl, and there should be adequate parkingfacilitiesfor cars.
The hotel should have at |east 20 lettable bed rooms, al with attached bathroomswith bath
tubs and/or shower and should be modern in design and equipped with fitting o a good
standard, with hot and cold running water. At least 50% o the bathrooms should be air-
conditioned (except in hill stationswhere there should be heating arrangementsin dl the
bedrooms, dinning rooms, restaurant and lounge) and the furniture and furnishingssuch as
carpets, curtains, etc. should be of a good standard and design. There should be adequate
number of liftsin buildingswith more than two storeysincluding the ground floor, and well
appointedlounge and separate | adies and gentlemen'scl oak roomsequi pped withfittingsd
agood standard.

Facilities: There should be a reception and information counter attended by qualified and
experiencedstaff, a book stall, recognised travel counter money changing and safe deposit
facilitiesonthe premises. Thereshouldbeatel ephonein each roomexceptinseasonal hotels
wherethere should beaca | bell in each room and a telephoneon each floor for the use o

hotel guests and atel ephonefor the use o guestsand visitorsto the hotel. There should be
awd| equipped and wdl maintai ned air-conditioned dinning room/restaurant and wherever
permissibleby law, there should be abar/permit room. Thekitchen, pantry and cold storage

" should be clean and organised for orderlinessand efficiency.

Sarvice The hotel should offer good qudity cuisine, Indian aswel as Continental, and the
food and beverageservice should bedf agood standard. Thereshouldbe qualified, trained,
experienced, efficient and courteousgtaff in smart, clean uniforms, and the supervisory staff
coming in contact with guests should understand English. There should be provisionfor
laundry and dry cleaning service. Housekeeping at the hotel should be of agood standard
and there should-be adequate supply of linen, blankets, towds, etc. o good quality. Each
bedroom should be provided with a vacuum jug/thermos flask with cold, boiled drinking
water.

Two Star Category:

General features. The building should be wdl constructed and the locdity and environs
including the.approachshould be suitable for agood hotel. The hotel should have at |east*
10lettable bed roomsdf which at least 75% should have attached bathroomswith shower, or
a bathroom for every four of the remaining rooms. All bathroomsshould have modern
sanitationand runningcold water with an adequatesupply o hotwater, soap andtoilet paper.
25% of the roomsshould be air-conditioned (except in hill stationswhere there should be
heatingarrangementsin al therooms), and al the roomsshoul d be properly ventilated,clean
and comfortable, wth all the necessary items o furniture. There should bewell furnished
lounge.

Facilities. There should be a reception counter with a telephone. There should be a
telephone or call bell in each room has a separate telephone. There should be a well
equi ppedand wdl maintainedair-con'ditioneddinning room/restaurant, Servinggood, clean,
wholesomefood and a clean, hygienic and well equipped kitchenand pantry.

Savice There should be experienced, courteous and efficient staff in smart and clean
uniforms. The supervisory staff comingin contact with guests should understand English.
There should be provisionfor laundry and dry cleaning service. Housekeepingat the hotel
should be of agood standard and clean and good quality linen, blankets, towels, etc. should
be provided, smilarly, crockery and glasswareshould be of agood qudlity.

OneStar Category:

General features. Thegeneral constructiondf abuildingshould begood and thelocality and
environsincluding immediateapproach should be suitable. The hotel should haveat least 10
lettable bed rooms of which at least 25% should have attached bathroomswith a bathroom
for every four o the remainingrooms. At least 25% o the bathroomsshould have modern
sanitation and runningcold water withan adequate supply o hot water, soap andtoilet paper.
Theroomsshould be properly ventilated and should have clean and comfortablefurniture.

Hotels
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Facilities: There should be areception counter with atelephoneand atel ephonefor the use
o guestsand visitors. There should be a clean and modern toilet well equipped, dinning
room/restaurant serving clean wholesomegood and well equipped kitchen and pantry.

Service: There should be experienced, courteous and efficient staff in smart and clean
uniforms and the senior staff coming in contact with guests should possess a working
knowledged English. Housekeeping at the hotel should be agood standard and clean and
good quality linen, blankets, towels, etc. should besupplied. Similarly, crockery cutlery and
glassware should be of agood qudity.

REGULATORY CONDITIONS FOR APPROVAL OF HOTEL PROJECTS

All hotels approved by the Department of Tourism are required to furnish the following
information:

1) Documents relating to its legal status i.e. if the Company is incorporated under the
Companies Act, a copy o its Memorandum and Articles of Association, if it is a
partnershipfirm, acopy of the partnershipdeed and the certificated registration under
the partnership Act, if it isa proprietory concern name and address of the proprietor,
etc.

2) Anylicenseand or approvasrequired fromthelocal administration policeand or other
concerned authorities police and or other concerned authoritiesfor the construction
operation d the hotel should be obtaineddirectly by the promotersfrom the concerned
authorities. The approval by the Department will not in any way substitute for them.
ThisDepartment'sapproval will be deemed to have been withdrawnin case o violation
o thiscondition as and when brought to its notice.

3) Intheevent o the promotersmaking any changein the plansd the project assubmitted
earlier, the approva o this Department will have to be applied for afresh.

4) Officersd the Department d Tourismor any other officer deputed by the Department
toinspect thehotel premisesfromtimetotimewill bealowedfree accesswith or without
prior natice.

5) Asa project which hasbeen approvedfrom the point o view o itssuitability for foreign
tourists the promoters will be eligible for grant of loan from Central/State Financial
Institutionsand priority in the procurement of building material, telephone and teex,
etc. However, thisapproval should not in any way beconstructedas an assurancefor the
grant of these facilities since this would fall within the jurisdiction of the concerned-
authorities.

Conditionstobe fulfilled after the hotel becomesfunctional

1) The hotel must immediately inform this Department and date from which it becomes
functional, and apply for classification within 3 monthsthereafter.

2) The hotel will submit thefollowinginformation o the Director General, Department of
Tourism so as to reach on or before31st May each year for the precedingfinancial year:
a) A bank certificatein regard to foreign exchange deposited by the hotel,

b) Total bed capacity offered by the hotel asunder:

Single Rooms:
Double Rooms:
Suites:
c) Number of rooms occupied on a permanentlsemi-permanent basis by resi-
dentdstaff Officers, etc.
d) A specimencopy o thecurrent tariff card.

e) Listof thenamesd theSenior Executiveswith their designation, experienceetc.
(Department-wise).

f) Total number o personsemployed indicating separately the number of “Indian
and foreign staff,

g) Annual reportd thehotel and astatement showingtheaudited balancesheetand
profit and loss account within 4 monthsd the close,of the financial year.
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6)

8)

9

h) Staisticreturnsin i-cgard tothenumber d guests, rooms, occupancy,incomeand
employment on regular basisas prescribed by the Department d Tourism from
timetotime.

The Regiond Director/Director/Manager df the Government d India Tourist Offices
d theregionand the Director General, Department of Tourismwould be kept informed
from time to time o facilities introduced or withdravn and o any additions or
dternationsmade in regard to the bed capacity d the hotds.

The hotd tariff should be prominently displayed in each room. This card shal dso
indicatedl taxes, servicecharge, etc.

If ahotel confirmsa booking a a particular rate, it will be honoured at the same rate
evenif accommodationa higher ratesonly isavailableat thetimed theguedt's arrival.
Alternatively if accommodation at alower rate only is availableand the guest electsto
useit, thelower rate should be charged.

Normally, no roomswill be et out for purposesother than residential. However, with
the prior approva o the Department of Tourismnot morethan 10 per cent of therooms
in the hotel will be let out to any person or company for residential or commercid

purposes.

In case the hotel isrequired to provide Guidesfor tourists, only Guideswho have been
approved by the Department o Tourism should be employed in places where such
Guidesare avaladle.

The hotd should at dl timesadhereto the high standardd maintenanceand servicefor
whichit hasbeen recognised and in al dealings with its guests observe practicesworthy
of an establishment of repute.

Theofficersof the Department of Tourismor any other officer deputed by it to ingpect
hotel premises fromtimeto timewill bedlowedfreeaccesswith or without prior notice.

INTHEEVENT OFBREACH OFANY OF THE ABOVE CONDITIONSBY THE
HOTEL?THE DEPARTMENT OF TOURISM SHALL HAVE THE RIGHT TO
WITHDRAWN APPROVAL.

/
FORMAT OF ACCEPTANCE OF REGULATORY CONDITIONS
To
The Director Generd
Department of Tourism
New Delhi.

Subject: Acceptanceof Regulatory Conditions.

Dear Sir,

| havereceivedacopy d theRegulatoryConditions prescribedhy the Department of Tourism
for hotels placed on its approved list, and wish to confirm that | have read and understood
the same and hereby agree to abide by the same and such other conditions as may be laid
down from timeto time by the Department o Tourismfor gpproved hotdls.

Y oursfaithfully,

(NAMEIN BLOCK LETTERYS)

Managing Director/Partner/Proprietor
Named theHotd:
Date:

Hotels
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1) Proposed named the Hotd:

2) Named Promoters ‘
(a notegiving detail sof businessantecedentsmay be enclosed)

3) CompletePostd addressd the promoter.
4) Statusof owners/Promoters:

Whether
a) Company
(if S0, a copy of the Memorandum and Articlesof Association may be furnished)
OR
b) Partnershipfirm
(if S0, acopy of partnership Deed and Certificateof registration under the PartnershipAct may be
furnished) .
OR
¢ Proprietory concern
(give nameand addressdf theproprietor)

5 Locationd hote site dongwith postal address
6) Dealsd theste

a) Area
b) Title
Whether outright purchase
(if so, acopy of theregisteredsale deed should be furnished) )
OR &
OnLease '

! (if so, acopy of the registered|easedeed should be furnished)

09 Whether therequiredland-usepermitfor theconstructiond hotel onit havebeen
obtained (if so, a copy o the certificate from the concerned locd authorities
should befurnished).

d) Distancefrom Ralway Station
e) Digtancefrom Airport

f) Distancefrom mainshopping centres”
7) Detalsd theHotel Project
(a copy of the Project/Feasibility report should al sobe furnished)
a) Star Category Planned

b) No.d guest roomsand their area

Number Area
Single
Double
Suites
# TOTAL:
c) No. o attached bathsand their area

d) How many o the bathroomswill have long baths or the most modern shower
chambers (Give break up)

e) Detailsof publicaress.

Number Aread each
i) Lounge/Lobby
ii) Restaurants
iit) Bar
iv) Shopping
v) Banquet/Conference Halls
vi) Health Club
vii) Swvimming Pool
78 viit) Parking facilities



Notes: It may be ensured that areas of guest rooms and attached bathrooms Hotels
conformto the minimumstandardslaid down by the Department of Tourismfor
different star categoriesd hotels.

f) Blueprintsdf thesketch plansd the project. A completeset duly signed by the
promoter and the architect should be furnished, including/showing among other
things, the following:

i) SitePlan

ii) Front and side elevations

iii) Floorwise distributiond public areas/guest roomsand other facilities,
iv) Areasd guest roomswith dimensions

V) Areasdf bathroomswith dimensions.
8) Air-conditioning:
a) Whether all theguest roomswill beair-conditioned.

b) Whetherd| tic public areaswill be air-conditioned.
c) Givedetails o typed air-conditioning.
9) Approval

Whether the hotel project has been approved/cleared by/under the following
agencies/Acts wherever applicable:
@) Municipa authorities

b) UrbanLands(Ceiling), Act

c) Any other local/State Government authoritiesconcerned.
10) Proposed Capital Structure:
a) Total estimated cost:

i) Equity:
ii) Loan:

b) Equity Capital sofar raised.
o i) Sources fromwhichloan is proposed to be raised.

1) Present position o theloan.
11) Acceptance of Regulatory Conditions.

12) Appli _cation Fee

(Demand Draftfor Rs. 2000/- in cased hotel projectsplannedfor 5-star Deluxecategory
and for Rs. 1000/- in case of 3and 4- star categories and Rs. 500/- for 1 and 2 star

categories. Demand Draft may be drawn in favour of: Pay and Accounts Officer,
Department o Tourism, New Delhi.

13) If youareinterestedin availing of any or dl of thefollowingbenefitsaf thel ncomeTax
Act, 1961, kindly mention Yes/No against each of the following provisions:

Section801A
Section80HHD
Section83A
Signature
Full name and designation of the Applicant
Place:
Dated:
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APPENDIX-II

Department of Tourism, Government of India

GUIDELINESFOR APPROVAL OF HERITAGE HOTELS AT PROJECT/PLANNING

STAGE

Definition:

"HeritageHotels' cover running hotelsin places/Castles/forts/Havelies/Residence of anysize
built prior to 1950.

5)

B)

C)

CLASSIFICATION CRITERIA

The architectural character o the properties to be considered in the category o
'HERITAGE HOTEL' should be maintained. Any extension/improvements/change
must be in keeping with the exiding architecture appearance. The locdity induding
immediate approach and environsshould be suitablefor a hotel of thiscategory.

GENERAL FEATURES:

The facade, architectural featuresand generd construction should have the digtinctive
qualities, ambiance and decor in keeping with the traditional way o the place. There
should be adequate parking space for cars. All public rooms and areas and the guest
rooms should be wdl maintained and wdl equipped with quality carpets or area rugs
furniture, fittings, etc. in good taste, and in kegping with the traditional lifedyle. The
guest roomsshould be clean, airy, pest free, without dampnessand musty odour, and or
reasonably large sze, with attached bath rooms with modern facilities (e.g. flush
commodes, wash basins, running hot and cold water, etc.). There should be a wdl

appointed lobby or loungeequipped withfurnituredt high standard, with separateladies
and gents doak roomswith good fittings.

FACILTIES

There should be a reception, cash and information counter attended by trained and'.
experienced personnel. There should be money changing facilities, left luggage room.
Thereshould be awdl equipped, wdl furnished and wel maintained dinning roomon -
the premisesand, wherever permissibleby law, thereshould be an el egant, wdl equipped
bar/permit room. Thekitchen and pantry should be professiondly designed to ensure,
efficiencydf operationand should bewd equipped. Crockery,cutlery, glassvareshould
be of high standard and in sufficient quantity, keeping in view the life style, and
commensuratewith the number df gueststo be served. Drinking water must be bacteria
freeand kitchen mugt be clean, airy, wdl lighted and protected from pests. There must
be the three tier washing sysem with running hot and cold water hygienic garbage
disposa arrangements; and pest free deep freezer and refrigerator (where the
arrangement isfor fresh food for each med, standby generator will not beinsisted upon).
The gardens/grounds must be very wdl maintained.

SERVICES

The hotel should offer high quality cuisine and the food and beverage serviceshould be
of good standard. There should be qudified, trained, experienced, efficient and
courteousstaff in smart and clean uniformsand thestaff comingin contact withtheguests
should understand English. Housekeeping a these hotels should be of .the highest
possible standard and there should be a plentiful supply of linen, blankets, towels, etc.
whichshouldbed high quaity. Each guest room should be providedwith avacuum/flask
with bacteriafree drinking water. Arrangementsfor heating/cooling must be provided
for in the guest roomsin.cold/hot seasons. Placeswhich havetelephonelinesmust have
a least one phone in the office with call bells in each guest room. Arrangementsfor
medicd assistancemust betherein cased need. Thestaff/room ratio must bein kegping
with the number o guest rooms in each property. There hotels mugt be run on a
professiona basiswhilelosng none d theseambiance and services.

The heritage hotels must present a digtinctive and traditional life Syle of the areas and
should be of very high qudlity in term of service, ambignce and cuisine.



APPLICATION PROFORMA FOR APPROVAL OF HERITAGEHOTEL PROJECT

1)
2

3
4)

5).

6)

7)

Proposed name o the Hotel:

Name of Promoters:
a) hotegivingdetailsof businessantecedents may be enclosed)
Complete Postal addressd the Promoters.

Statusof owners/Promoters:

Whether
a company (if so, acopy of the Memorandum & Articles of Association may be
furnished)
OR
b) Partnershipfirm (if so, acopy of partnership Deed and certificateof registration
under the Partnership Act may befurnished)

c) Proprietory concern (Give name and addressd the proprietor)
Locationdf the property aongwith postal address:

Detailsof the property
a) Area

b) Title
Whether outright purchase/ownership (if so, a copy of the registered sale deed should

'be furnished)

OR
On Lease (if so, acopy o the registered|ease deed should furnished)

¢) Whether therequiredland use permit for theconversioninto hotel onit havebeen
obtained. (If so, a copy o certificatefromthe concernedlocal authoritiesshould
befurnished)

d) Distancefrom Railway Station:
e) Digtancefrom Airport:

Distancefrom main shopping Centres:

f)
Details of the Hotel Project (a copy o the project/feasibility report should aso be
furnished).

a) No. of guest roomsand their area: Number  Area

Single
Double
Suites
Totdl:

b) No.d atached bathsand their area:

¢) How many of the bathroomswill have long baths or the most modern shower
chambers (Give break-up):

d) detailsof publicareas:

Number Aread each
i) Lounge/Lobby
ii) Restaurants/Dinning room:
iii) Bar (if any):
iv) shopping (if any):
V) Banquet/Conference Halls(if any):
vi) Health Club (if any):
vii) Swimming Pool (If any):
viii) Parkingfacilities:

Holels
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Blue printsd the sketch plansd the project. A completeset duly signed by the
promoter and the architects should be furnished including/showing among other
things, the following:

i) SitePan:

ii) Front and sidedevations:

iii) Floorwise distribution o publicrooms/guest roomsand other facilities.

8) Approva:

Whether the hotel project has been approved/cleared by/under the following
agencies/Acts wherever applicable:

a)

b)

<)

Municipal authorities;
Urban Lands (Celling), Act:
Any other local/state govt. authoritiesconcerned.

9) Proposed Capital Structure:

a)

<)

Total estimated cost:

i) Equity:

i) Loan:

b)

Equity Capital so far raised:

i) Sourcesfrom whichloanisproposed to be raised:
i) Present positiond theloan:

10) Acceptanced Regulatory Conditions:

(Thisshould be furnished in the prescribed proforma, as per sample attached):

11) Application Fee

Demand Draft for Rs.1,000/- for hotel projects planned for Heritage, Hotel category
drawninfavour of "Pay & Accounts Officer, Department of Tourism, New Delhi" must
be attached with the application:

12) If you areinterestedin availing of any or al o the following benefits of the IncomeTax
Act, 1961, kindly mention Yes/No againgt each of thefollowingprovisions:

Section801A
Section80 HHD
Signature
Full nameand
designationd the applicant:
Place:
Dated :



APPENDIX-IIT

DISTRIBUTION OF APPROVED HOTEL ROOMS IN INDIA

AT SELECTED DESTINATIONS AS ON 01.06.1995

Place Category

5* 4+ 3* 2 1* | Heritage| Unherifage| Total

Hyderabad 2 i 6 13 3 - 1 36
#3847 35 610 933 130 - 1015 3o

Vijayawada - - 1 3 - - 6 10
.- - 73 158 - - 243 474

Visakhapatnam 2 1 B 2 2 - - 3 10
*92 143 207 50 - - 190 6R2

Guwahati - 1 3 2 - - 3 9
- 68 153 54 - - 173 448

Jamshedpur - 1 - - 1
- 40 — = - 40

Patoa 1 4 = - 1 6
+80- - 214 - - 16 310

Rajgir : = ! - - - - :
— - 26 - - 26

Delhi 17 10 8 B 7T - - 50
#5386 945 687 332 157 - - 7507

Goa 6 - 7 L] 6 - 3 2
927 - 557 294 208 106 2092

Ahmedabad - 1 3 - - 4 8
.- 5 116 - — - 237 408

Baroda 1 1 3 1 - - 3 9
102 62 155 i3 - 186 533

Barat - T ] . - 1 1
»- - 56 - - - 140 196

Serajkund 1 - - - - - - 1
-T2 - - - - 72

Dathousie - - - - 2 - - " 2
i .- ~ - 43 - - 43

Ko ' = 2 = - 2
-— 61 = 2 - - 61

Shimia - 1 1 | - 4
- 17 63 - - 6 - 106

Jammn - 2 - 1 - 1 - 4
.— 142 - 23 - 18 = 183

Srinagar k) - 2 3 - - = ]
446 - 127 177 - - - 750

Bangalare 5 1 2 3 2 - 4 17
=123 98 207 353 117 - 13 1711

Mysore 1 - i 1. 2 - 4 9
*54 - 68 20 170 174 486

Cochin i - 5 7 3 - 1 17
=100 - 260 71 155 108 896

Kottayam i - = 2 2 = 4
.-— - — &0 28 - - &8

Kozhicode = - == 2 2 5 3 7
- - - 78 54 = 165 297

Thekkady - = - 1 1 = = 2
- - - 0 48 - - T8

Thiruvansthpuram - - 3 1 2 - - 6
.- - 195 ] 54 - - 337

Bhopal - - 4 3 1 - 8
= - 163 94 66 - n

Gwalior = - - 1 1 - 2
.- - - 24 n = 51

Khajurabo 2 - ] - - 1 4
By * *196 = 38 - - 53 287
Awrangabad 2 - - 1 - e 6 9
) 195 - - 6 - - 194 455
Bomhay 15 L] 16 30 7 - ] RS
4034 786 696 1150 207 - 261 7128

EBoras - - - 1 - 1
- = > 5 16 - - 16

'Khandala - - 1 1 5 - 2
- - 62 18 - RO

Lonavala 1 1 - - - - 3 5
*90 2 - - - - 98 220

Hotels
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® DenotesNo. of Roons

Source: Department of Tourism. Government of India.

RSSO - L

s

Place Category v
Nagpur = B 1 1 - - 3 B
.- - 25 32 - - 104 161
Pune ] 2 4 1 i 12 - 2 9 ¢
223 252 98 758 130 - 0 1231
Shirdi - - i - - - 2 3
il = 63 - - - 116 179
Shillong - - 1 - 1 - 3 5
.- - 50 ~ 40 - 180 270
Azwsl — o - — - - 1 1
.- - - - - - 30 0
Bhubaneshwar 2 1 2 1 - - - 6
142 59 168 48 - & - 417
Puri |— - - 2 - - 2 4 |
- - 56 - . ] RO
Amiritsar 1 2 2 - = 5
.- 39 105 44 § _ - TR
] i
Ludhians 1 2 . - - 3
. 3 56 - = 9
Ajmer I - - = i
“-— - 28 - - - 2R
Alwar - - - 1 - e & 1
- - - 21 - - = 21 ¢
Bharatpur - - = - - = 1 o
.- - - - = - 17 17 |
.
Bikaner - - - - - L = i
— - - = = L1 - Ju i
Jaipur s | 2 2 5 1 4 - (LI
*734 158 74 145 0 T ok | 1552 I -
I i
Jaisalwer - - 2 - - 1 4
o o 3 3 47 |
Jodhpur 1 1 - - | — 3
+94 62 50 206
Neemrana - - - 1 1
. - - _ 18 18
Shekhawati - - 1 - 1
— - - 28 - - - 25
T
Udsipur 1 ) 1 4 1 1 - 9
85 25 52 143 46 3l - 382
" Coimbatore - 2 \ 1 4 = 2 9
. - 100 65 165 - M A
) I 2 oo
Kanya Kamari - ! - 1 - l 2 1
= - - - 45 - 79 124
Kodaikanal 1 1 1 1 i
*91 51 54 ) 26 22
Madras 4 5 8 R 9 17 51
*508 595 782 414 512 179 3890
Madursi _ 3 1 - - 4
— 85 60 - 145
Ooty : - - - 5 7
- i - - ! 20 61
Thanjavur 1 | - 2
N | 50 40 ! - 1_ - w |
Tirachirapally - - ! 2 - 2 | - 5 e
! - - 161 . - 53 4 — 276 49
Agra 4 3 | - - 2 |
695 - 199 17 - - 174 - 1086 |
Allahabad - 3 E - - 3|
.— - 34 25 o - kT S
._..“
Luckoow . 2 1 - - - - 3
A s o - - - o U
Varanasi z 2 2 3 s = 1 ] 1o :]
2601 192 90 104 - - o B L.
Calcutta ’ s 2 s 2 2 = v 1”7 L|
= 1000 231 240 2 81 - 00 | 1794 b
1
Port Blair - - - 3 _ g = |
- o (A i ’ Ek Sl
Chandigarh - 2 v [ 5 - - i 2 i i I
.- 105 46 128 - - 127 | we |
S e
Pondicherry - - | - - - - 1|
R R . ,| o



